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How the comdirect bank redefines innovation
and technology in volleyball

Case Study comdirect
Challenge
A direct bank that only takes place in digital
space should also be physically tangible. After
an in-depth analysis, comdirect decided to go
for an activation in the sports sector. In doing
so, comdirect chose to cooperate with the
most innovative companies in order to offer
fans, athletes and coaches special added value.
New technologies will be made accessible to
viewers and at the same time brand positioning will be transferred to sport.
Another important point was the topic of storytelling: this is of great importance especially
in B2C marketing.

Solution
The choice fell on volleyball as a sport that
has not yet benefited from data in this way.
Together with KINEXON, the comdirect bank
transports the values of innovation and
technology. The fascination of volleyball is
tangible through new, never before shown
data, addresses an attractive target group
and makes the sport interesting for new
target groups with this presentation.
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Result
The cooperation has already been successfully implemented since 2018 with the Cup
Final, the comdirect Supercup and the Techniker Beachtour. In 2019, the technology also
became a highlight at the Beach Volleyball
World Championships in Hamburg.
For the first time in the history of volleyball, fans were shown selected metrics such
as maximum block height, average hitting
height or number of attacking jumps per
player or team live on TV, at events and on
social media channels.

Outlook
The partnership will run until 2020 and the
technology is to be processed much more
strongly as an entertainment factor in the
future so fans can benefit even more from it
- always bearing in mind the questions: What
is feasible? What has added value? How can
this added value be transported well via TV,
social media and live on location?

